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Rational Construction of Integrated Materials in Packaging Design of Liquor

YUAN En-pei, PENG Yan-xue
(Chongqing University, Chongqing 401331, China)

ABSTRACT: It aims to analyze the rational construction of the integrated materials in the liquor packaging design. Ac-
cording to the analysis of the current situation of composite material, it discusses the rational construction of the inte-
grated materials in the liquor packaging design from the rationality and aesthetics features of design, combined with cases,
it further demonstrates the process language, cultural language and artistic language of liquor packaging design, which
rely on the rational construction of integrated materials. The liquor packaging design is established in the process lan-
guage of integrated material, and gets sublimated on type and decorative culture language. Under the support of that kind
of material, the packaging can not only reflect the design creativity, but also enhance the value of liquor itself.
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Fig.1 Swellfun wine packaging design
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Fig.3 Wuliangye Sheng wine packaging design
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Fig.4 Wuliangye Zun wine packaging design
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