938 &

55 4 3] il TR
2017 4F 2 H PACKAGING ENGINEERING

97

v U S o 4 P B K T 9 TR A SO 7

&, H—5, i
(VLVERMZIRIE R, BE 330013)

WE: BM B35 ERTEEEE T LT QML BRI W EAE P HEG P, &R 4 fTiE
ARG IAERZ PN, Fik SWERLZEREMEEFHNES L0 FA, kil Bdd
g, KE, PEHLUFLEAEB LIS T R, &8 RAKERALEL L EBAANG R % 4 E
g, WA R BR R,

XER: EK; M&WY; ib; A

FESZES: J511  XEERAE: A XEHS: 1001-3563(2017)04-0097-05

Dissemination of Chinese Culture with Festive Elements in Online Shopping Promotion

ZHAO Qin, DU Yi-zhou, LI Shan-shan
(Jiangxi Normal University of Science and Technology, Nanchang 330013, China)

ABSTRACT: Through the analysis of the value of the festive elements in the dissemination of Chinese culture and the
problems in the use of the network, it aims to elaborate how to spread Chinese culture through online shopping. It ana-
lyzes the value and the existing problems of the festive elements in the online shopping promotion, to bring out the me-

thods of Chinese culture through paper cutting, ink painting and Chinese red. Only the happy elements integrated into the

people's network life, Chinese culture can spread farther.
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