fu %% TR ERRECI |
102 PACKAGING ENGINEERING 2017 %2 H

RF A R R E A S m B TR @M UE iR

=g !, ERB, =B1E?, =H)L
CLRJEF T RS, KJE 030024; 2. K& T A RA RS AT, KIE 030024 )

WE: BM AR P HEEADFOA R TR A L= R Re) W R &7k, SH% L8R A E4
FA P, A RAT AR A b B sE BRI R A L F ik @ ah AL B A SN TARIUM A L F S SR R
R@Eethse s, RARMARAZTHHBIATHALPER, AMMEERM., RAZZXITEARZXITEFT @, 4534
AR = S S T B R AR T kAT AT, AR S RZEAR AR ER T, &6 43 TRIUKRA
LM sEe s s R B ERM =%, BRIANL ERWG ELME T A EERBITN RAWAE; mA P
Sl ¢ 56 EHk; RAAHFEHRA, BACHNSTRMAANG TR, REMAEERN; @
FRFAMNERSATR P R A, A ZS T,

KEIR: AURSMILE R, MR EERM; R Z&ki; AP R

hESZES: TB472 XEAFRIRES: A XEHS: 1001-3563(2017)04-0102-06

Inquiry into Machinery Enterprises Products Webpage Design Guided by User Satis-
faction Improvement

LI Chang', REN Jia-jun', LI Ai-feng®, LI Ran-er'
(1.Taiyuan University of Technology, Taiyuan 030024, China; 2.Taiyuan Heavy Industry Co., Ltd, Taiyuan 030024, China)

ABSTRACT: It aims to explore the webpage design methods of machinery enterprises products guided by user satisfac-
tion improvement, and apply the result to the real design case, while provide a reference for the other enterprises to rede-
sign the website. By researching the out comings and drawbacks of the mining industry products display webpage from
China and other foreign countries, and surveying users needs by giving them questionnaires, it analyzes the design method
of machinery enterprises products webpage from three aspects: information architecture, user experience and visual de-
sign, and meanwhile uses the result to design the webpage. First, we come out with the three key words that are useful in
the information architecture design, and also emphasis the importance of the visual hierarchy, at the mean time, we come
out the demo of the web page by using wireframe. Second, we add user guide and feedback parts to the page, and add
reasonable interaction effects, which match the corporate image well. Third, we use flat design as our basic style, and
underline the importance of the color to the brand identity; meanwhile we put forward the color principle in the web page.
At last, we demonstrate the feasibility of our program by analyzing users' feedback.
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Fig.2 Information architecture
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Fig.6 Flat style design
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Fig.7 Users' feedback
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