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Application of TRIZ Theory in the Bra Washing Ball Innovation Design

ZHOU Zhi, WU Xiang
(Donghua University, Shanghai 200051, China)

ABSTRACT: With the bra washing ball as the research object, through the use of market research, the problems of the-
products are discovered and improved. Using TRIZ theory, according to the existing problems of the bra washing ball, the
corresponding invention principles are found. Based on the innovation design ideas of TRIZ theory, it puts forward the
corresponding improvement program for the bra washing ball.
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Tab.1 Invention principles of innovative design of bra washing ball
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Tab.2 The main problems and innovation design of bra
washing ball
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