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Representation and Significance of Chinese Characters Dominant
Design in Modern Poster

LIU Yang, SONG Hou-peng
(1.Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: It aims to study the expression and significance for Chinese characters dominant design in modern poster,
and discuss its shape originality how to enhance spread effect of information characters convey in poster in the form of
dominance. From three aspects: the relationship between modern poster and Chinese characters dominant design, the re-
presentation of Chinese characters dominant design in modern poster, and developing significance of Chinese characters
dominant design to modern poster, by which to analyze embodiment and influence of aesthetic shape of Chinese charac-
ters in modern poster from the practical research perspective. As representative elements of language graphic and hierog-
lyph, Chinese characters created in form of dominant design, on one hand, can reflect their modern orient sense under
distinctive esthetic taste; on the other hand, touch people’s perceptual cognition with extraordinary visual charisma under
keeping pace with their basic informational function.
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Fig.1 "Beautiful Taiwan" Serial poster: "Xi"
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Fig.2 "Beautiful Taiwan" Serial poster: "Fu"
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Fig.3 "The Wind Flower Snow Moon" series of cultural posters
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Fig.4 "Hanzi Culture" series of cultural posters
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