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Application of Digital Images in Graphic Advertising Design Performance

GUO Min
(Inner Mongolia University, Huhehaote 010010, China)

ABSTRACT: It aims to explore the application of digital images in modern graphic advertising design. Based on psy-
chology, advertising content, combined with literature research, comparative analysis, empirical method and interdiscip-
linary research, it summarizes some practical digital imaging visual expression. Digital images technology ("visualiza-
tion" and "graphic") enriches the content of graphic design, broadens the graphic design expression, also provides a new
creative space for performance-dimensional graphic design.
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Fig.1 Samsung Wide angle monitor advertising
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Fig.2 "Kobe X" advertising
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Fig.3 Qimei LCD screen advertising



200 fu %% T &

2017 2 H

AR BB, A5 B =4 gl i A AR e
— Ml A N, SRR U A TR T
f— RPN B SIERES, DLHORAR K020 flh < (sl |
AR P DRESR AR R

2.2 MEIE

Ay, ROXT A E PRl . o fg, LI/
BRI R Bk 'R, BRI /oo
JCREMATEF AN AA, ERARTREY N2
Y . B SAZ T  fif AL AL O A R LA
A ER ST, KB H 62 AR
XA ST —E B U1 E] . PREL, WE PR
fii A XA R TR AT E A S, B S EEA K
ASHATRI @B A e 5248, BN IETHT . 55D T X6F P
H S TR R, XA R B — R RE e
BRI 51 F 10 AT LA, RS RAR F AR X R B
MR E R T AR A T A KA, SR —Fh R HR
PR N FE LU AR B A1 B 20U Mosfly B0 1
] IRk AR A (WL 4) IR i
MR —EFEAT T i, NON . 2l | plidy, AR
Je R FH R SEAQ B AR FEE A T HRT A 8 s o
UG SR , BT AS [] B 30 %) s 1) FH Boe B
R B ITERR A G, mZIE IR IEA . #15
7 iR B — 28 U £ fk B “end the cycle”iX—

HiE, WA D) TR AL A I T IR OE AT 1K
BTN, MR T AT BT b . IR ds
KBS B PR 20

Kl 4 Mosfly 8508 &

Fig.4 Mosfly mosquito repellent incense advertising
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Fig.5 New flying air-conditioning forced cooling advertising
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Fig.6 Siemens electric iron advertising
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Fig.7 Samsung MP3 advertising
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Fig.8 Kobelco small excavator advertising
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