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Innovative Design of the Blind Mobile Phone Based on HOQ
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ABSTRACT: It aims to improve the quality of the blind mobile innovative design and customer satisfaction. It advances
an innovative design method based on the HOQ, recognizes customer requirements and design features accurately through
online and offline data analyzing and builds the house of quality. According to the design process and method of HOQ
design characteristics, the design characteristics and the negative correlation design characteristics are established, and the
innovative design is made. According to the analysis of the demand of the blind mobile phone users and the blind mobile

phone HOQ, the innovative design of the blind mobile phone is realized, and the effectiveness and feasibility of the HOQ

method are demonstrated.
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Fig.1 House of quality
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Fig.2 House of quality for the blind mobile phone
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