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Application of Xi'an Regional Visual Symbol in the Packaging Design of
Tourist Souvenirs
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(Xi'an University of Science and Technology, Xi'an 710054, China)

ABSTRACT: It aims to attract consumers, improve the design aesthetic of the Xi'an tourism souvenirs packaging, and
increase the added value of tourist souvenirs. Through the analysis on behalf of the Xi'an regional image, the visual ele-
ments of packaging design will be combined to design new one, and make clear design orientation. The packaging of
Xi'an tourist souvenirs makes an effect of unique, artistic and environmental protection, which can convey accurately the

cultural connotation and regional image of the city, inject new vitality to the packaging design of tourist products, and

then enhance the tourism image of Xi'an City.
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Fig.1 FanJi Chinese hamburger
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Fig.2 Shaanxi apple packaging
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Fig.3 Kiwi fruit packaging
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Fig.4 Brocade box
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Fig.5 Xi'an "Dialect" poker design
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Fig.6 Shannxi "Tai Bai" wine packaging design
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Fig.7 Xi'an " Liang Cheng Mei" Chinese hamburger packag-
ing design
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Fig.8 "Ran & Egg" native egg
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Fig.9 "Lao Shan Qing" packaging packaging designdesign
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Fig.10 "Tian Xiang Fang" dumplings packaging design
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Fig.11 "Tian Xiang Fang" dumplings packaging design
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