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Mobile O20 Advertisement Design Based on Consumption Psychology

LI Chun, LI Ying-hua, TAO Jin
(University Science and Technology of Beijing, Beijing 100083, China)

ABSTRACT: It aims to analyze the influences of mobile O20 advertisement on concerning consumer psychology to meet
their demands, and emphasize the significance of understanding consumer psychology in advertising design process.
Taking the consumer psychology and mobile O20 advertisement design as the research object, the consumer mental state
as the starting point and perspectives, it analyzes the interactive role and influences relationship between consumer psy-
chology and mobile O20 advertisement. From four levels of motivation stimulation, cognitive information, learning pro-
cess and emotional resonance, it points out the combination between self characteristics and consumer psychology of mo-
bile 020 advertisement, emphasizes the inspiration of consumer psychology for mobile 020 advertising design, hope
mobile 020 advertising design form innovation based on consumer psychology with reference.
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