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Post-modern Semantic Features in Contemporary Logo Design

WANG Li-mei

(Xihua University, Chengdu 610039, China)
ABSTRACT: It aims to study post-modern semantic features in contemporary logo design. According to the Chinese
users of Japan's 2020 Olympic bid logo review, it analyzes the problems reflected. Combined with case analysis, it points
out that the diversification of visual expression, dynamic ( polymorphic ) graphic design and uncertainty of the spiritual
content to convey, so that modern logo with the semantic features of post-modern aesthetics. Logo design's post-moder-
nization changes the design of the model, the expression of the language, and expand logo's living space.
KEY WORDS: Olympic bid logo; post-modern; logo design; diversified; dynamic
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