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Innovative Food Packaging Based on Interactive Design

ZHOU Ya-gin, MU Zheng-chen
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: Based on the current consumption concept, it studies the design principles and methods of interactive food
packaging. Audiences and consumers of different consumption levels are analyzed based on the common food packaging
design specification. Starting from innovative packaging interactive, interesting and derivative perspective, combined
with interactive design ideas and food packaging design, the goal of the design is achieved. From the innovative packag-
ing market consumption trend and interactive packaging point of view, the prospects for the development of interactive
design in the design of food packaging in the field is very impressive, the design level of innovation is not only reflected
in the design of multi box type change, more interactive, more reflected in today's diverse understanding of the concept of
mass consumption.
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Fig.1 Zen garden rock chocolate packaging
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Fig.2 Chocolate packaging box with a smiling face
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Fig.3 Compression type wine packaging
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Fig.4 Self tipping type cartoon packaging
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Fig.5 Self tipping type cartoon packaging
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Fig.6 "A-Leng" cartoon packaging
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