fu 2 TR $F3BHE FHoH
PACKAGING ENGINEERING 2017 4£ 3 A

M “ANZ” AR TR M EEE

HMEal, 7Y, HEE?
(1.3 Tolk k2, KRN 412003; 2.8RFH2#F%, ABFH 422000 )

FE: B8 ARG MER RLMA PR, KT, ARLELESAGER. &t Pe “A
%7 RIGXF T ARFTOITRE Y, —EARERZOEMN,K, BT AL £ ZIHZ R NEIE,
HATE Rk BAR TS £, HAh S B3 AR SRR F. Fik 2T R&2—F 4
TR AR L 4 RAFH IR0 7 ikib, BRAE T EMNRITE. A5, HhE . AE A
SRXEFTE, R AL XRBATRANRIT. &6 FREENLEAGNED 4R, AT “AZL”
TR, BEBEAEREETEOHNEERE HEZHZFER. ERENTLEER, BAZHERE LR
SRR AEZER, RAXH, &ITF A4 AR LA ML,

KER: Ak Sy A5 4B KR A M

FESHES: TB472 XEFRIRA: A  XE4HS: 1001-3563(2017)06-0096-04

Value Orientation of Product Design from the Perspective of the ""Human Spirit™

HU Jun-hong*, MENG Dan*, HU Yu-ping?
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ABSTRACT: Human play respectively important roles from structuring the initial idea to using the product eventually.
The "Human Spirit" in design refers to the relationship of humans to the product in the whole process of product design.
The value orientation of product is analyzed with "Human Spirit", which is beneficial to the setting and realization of
product function and goal, it will provide guidance for the specific practice of product design. The design karma theory is
a methodology which is based on the cause-effect concept of design, through which to the "Human Spirit" of the product
is thoroughly studied in terms of the designer, the maker, the consumer, the user, the public and etc. To realize the value
of the product, the designer should take into account the manufacturer's manufacturing requirements, the seller's economic
requirements, the consumer's aesthetic requirements, the user's practical requirements and the ecological requirements of
the public based on "Human Spirit". Only in this way, the designer can realize its value.
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Fig.1 The "Human Spirit" diagram of product
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