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Analysis of Design Elements Based on Improving the Culture Meaning of Products

YAN Jun
(Wuhan Textile University, Wuhan 430073, China)

ABSTRACT: In order to provide a new mode of thinking of the modern product innovation design, it analyzes how
product design affects its culture. It analyzes the presentation that reflects culture meaning of product, involving three
aspects: user, product, and environment. It is guiding products design based on design elements. Product design is not
only creation, but also an innovation that is able to change people's life and living attitude. Once the reasonable product
design forms some culture meaning of the product, the product itself is provided with the vitality, but also lead its user to

a better life and work.
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Fig.5 The seat consists of dot, line, surface
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