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A Cognitive Study on the Front Design of Car

ZHOU Li-hui, GAO Zi-giang
(State Key Laboratory of Automotive Safety and Energy, Tsinghua University, Beijing 100084, China)

ABSTRACT: It aims to summarize the researches on the cognition of car front face. Based on the Gestalt psychology, the
relationship between car front design and customers' perception is studied. Taking Chinese current car styling design sit-
uation into consideration, some new directions for car-face-design research in China are proposed. Some recent car face
researches from foreign research institutions are introduced, the research methods they used and the conclusions they had
are analyzed. The new directions for car-face-design research in China are studying the relationships between car faces
and animal faces, car side and animals' trend of movements, by using the research experience of other countries for refer-
ence; how culture differences influence consumers' car face aesthetics; the research design should pay more attention to

designers' point of view based on the rigorous and scientific rules.
KEY WORDS: the front of car; expression cognition; anthropomorphism
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Fig.1 Baby-faced process on the car fronts and human faces
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Fig.2 Car front festures change with people's cognition
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Fig.3 Car faces in Chinese market and their intention picutures
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Fig.4 Eagles are used as the intention during the project of
Chang'an Heavy vehicle cab design
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Fig.5 Car side line influence the motional tendency of a car
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