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Cultural and Creative Products Design Based on Situation Integrated

ZHOU Lin-lang, XIAO Di-hu
(Hunan University, Changsha 410082, China)

ABSTRACT: It aims to explore how to design creative cultural products confirming to the current era with the help of
pre-phase analysis.When putting the design process into situational analysis, "X" analytic models are constructed accord-
ing to the dualism of cultural creative products and the constraint conditions for the creative products are defined during
the integration of cultural and modern life situations. A safe conclusion can be drawn that the effectiveness of "X" analytic
models on the appearance of creative products and the expression of creativity can be verified through the design practice

of LuYue Academy. This will provide a reference for the designers of cultural creative products and also promote the de-

velopment of our cultural creative industry.
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Fig.1 Design process based on situational analysis
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Tab.1 Situational analysis in the scene of using digital products

B Tk BT 1 AT
T BT 05 AR T 1) T 200 2
v EWARE, AT QRIS TAL, B (6L M i (3L
e e L e e . R, R T A S
5 : B @

AT EREE N BT IR ok, R
W AT T B TR A !

i (R ) Rk YA i —— T
WP L) e o LI U ——BATIELR
B THOR disle] . R
e e v EEAER S A R A
e T e, SR R AR SR R

, 2P Tk S 2 [A]

®2 ERERXAFT@RBRESHT

Tab.2 Situational analysis of the Yuelu academy

TR P B AL B (R BEHIE 2 LY IR BTG RSE

TR I L et e, AT, TR
I TR HETERVE oy g gy 16 TS T
ey g VLR, BONXE o SUREE e, SO
RO AL B g mscemamni ™ 1 G s
T 5 WK BH 0 T35 17 il R =} PE Tty

[2]8]
SE 3598 Ko
'

e BRI A

“Hi . i CEE RIS e
i N e T o — o2 e gt e Fretm FrFI

TRTIRE A 0T R TS HIE R
rfE b, Wl AL, BB s e A

L N 25 (37N
RUFHIPLE

5t
P

A AR B R

BT Bk e,

S RREEA (Y T

o W st BAEIEDR, 5 RS T 2 0) I R 15 B
AR RS LS, PRSI [EL . 1
PERG A HE . ATRE . 0 BTy, AT
=5 =008 i, WETRNET
W, 2T K R A B

I i SR AN AL AR XL

S

RS —
REER A, %
fer=fh SR, iR Ew
USE




244 fu %% T &

2017 4 3 H

B T RITBI . B0 PR 2 NBARAE 1
BT A IR 2 8= i d RS AR 3 ey SC e R A
FHFRITHA SRR BT, SRS T e eSS
BB AR LI 4 LUR P 2R 2 HAR P
MG P R 77 it 9 A 0 19 858 rp e 0 B0 v 2 i
iR s (e ), SRIRRE—BHET . WA
Gyt NN SN TG A )l AL 2\ 3 ),
FEXTIRLL ) Sy ( FHNVEREVEH R\ LR ), X 2Ey)
i B R 22K, BB ™ i A9 25, i B AT U
WRLE ML Ty JEME, BERREREREOR, 1T R I SO IR R
255 3 — ZR B A TR T A fik 7 e T LA
BA K 7= b B B B s e B, JE M e v

SR
sy 2 5% 2
=P 7 S50 7 ST 7
B 2 B ?
"Fil. RO, AL 78E?

R 245087 st ex?

et | R A
Tl BRI e
Sl S, EEUARAEEIR |

tIEE - eI, B

SEEE K, 2P 0R 3 BRI R SCAE BT R R
BUARAH ™ ity AT BRI, R BETTOC R AR TR BT
JO7 207 it Ja Pk AT RAR . FE AR RO TR SR S R AT
BB, ABTAIIRENE . SOtk BB e
4 AT DN T S AT AT I

BeiH o AR B 4 v, PRk i A B0 DT R
PEATERA B, Bl s R - A& WA 5, &
O Je P A A i e DR A M DR T S T AR 2 LG
ARDL , A5 o Sl G A, el B 2 ) Tk
TR AIBe T R S S 5 2 Mg A i, 1R
PR AR PRSI T AR A 2 A Be o T 7
ERGEL

SR
FRBE BN RR?
B B T HIE?
FSEHEE 2 65t 7 2% 7
S A ) TSR
455 7 B4R

Mg, Sk

W= e
WhEL -~ IRES

K4 SRS T AR A S R BT R )
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Fig.5 The Chuixiang pavilion wire storage box
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