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New Dimensions of Advertising Design in Information Age

YUAN En-pei, TAO Yu-juan
(Chongqing University, Chongqing 401331, China)

ABSTRACT: In order to expand and comprehend the new dimension of advertising design in the information age, the
traditional advertising design paradigm is studied from the perspective of information age, so as to increase the conversion
rate and the user's viscosity. Based on the perspective of the information age, combined with the cases, the innovation of
advertising design content the information age and the positive effects of the technological progress on advertisingdesign
form are discussed. By using the design thought in the information age, it explores the dialectical relationship between the

new content and the new form, and optimizes the design structure, to highlightthe uniqueness of the design, which meets

the audiences' purchase appeals and emotions.
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Fig.1 "Drink eight glasses of water a day is true?"
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