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Logical Thinking and Non-logical Thinkingin Commercial Advertisement in Era of
I nfor mation

YUAN Ping, CHEN Qiu-yi
(Chongqing University of Posts and Telecommunications, Chongqing 400000, China)

ABSTRACT: It analyzes the logical thinking and non-logical thinking in commercial advertisement in an era of infor-
mation. It is based on the psychological and the affective needs of target consumer groups, classified research through
human scientific thinking methods. The habitual thinking modes of target audience should be researched in the design and
communication of advertisements. The design should follow a people-oriented principle and audience-oriented principle
which point out the road for the future development of commercial advertising only interactive combination of the logical
thinking and non-logical thinking in commercial design can make it become more humanized and be accepted by the ma-
jority in the era of information.
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Fig.1 Nongfu spring video advertisement
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Fig.2 Nongfu spring print advertisement
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Fig.3 Nongfu spring m advertisement
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