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Strategy Changesfor FMCG Packaging Design in the E-commerce Era

ZENG Min
(Sichuan Fine Arts Institute, Chongqing 401331, China)

ABSTRACT: It aims to discuss the design strategy of FMCG packaging under the trend of e-commerce and customer
experience. By comparing the difference between supermarkets and online stores, and analyzing the trend of consumer
demand, the strategy for FMCG packaging design in the e-commerce era is found out. The focus of FMCG packaging
design strategy in the e-commerce that should be adjusted from the shelf competitiveness to create the consumer
experience. Here are 4 ways to get it: locate the valuable points, design the discernible points, analyze the consumer's
touch points and create the exciting points.

KEY WORDS: FMCG packaging; physical retail terminal; e-commerce B2C; shelf competitiveness; consumer

experience; design strategy

2012 AR T 3 SR PR A B S R
2.2%, % 2013 4EREH-0.1%M, 2015 4, it 50%
1) 9% [ 1 3% 3 1T T e A (0 5L 300 0 3 Ao S0 I 3 o 3y
SE R 280 i 3512 2016 KAl X 117 58 5 i
8 1207 1270, TeEAH#h e 81.87%, ik 2351
R A X B AR ANTE 20852 2 /R 35 KA 4%
ERT TR R R 5. 21 OB A T 45 B ATC R
A 55, A, A RPGHRTT SRS R, Ay
F 5 Hw g gy IF B 9Tk a3ar b E UL B
L5 L, T 1) AL ORI AR . AT R
i B B 2 T ok SRS g G <R, REEL I
SE B RS AN B I HL R AP S A R, HopLs g
TSR] 55 9% AR o5 Bead R, BT DA S AT 4 2y o
P S A AR B R WA W, HATPE S

Wim B EY: 2017-02-21
HE&E&WME: 2015 5wl £ KFwHAMFRAE (16KY12)

FE S T b o R T S O A L, ekl
4.4%, i3] 2025 4E 4k F] 9%,; HHIE TN 4.2%,
Fiit 2025 4EK A% 15%4 BRI 2l 34 T L B
WA —R SR T IRERS .

1 HEB2C HAFUTMREmERKILIT

PSR, BRI IEE L A
iR, WA ZH . ARG T E S, oA
AR 196 v L DL A R ot % i, AR P AR
sty ) DR T B R A o ) 3 T 3K, R
TR b {5 S 2 2 o X R A 5 0 S NP, TRE
TR AA A DI RE O AE TR A5 . SR, LAHER
PIE AR N SCHE L TR %5 B2C A AL b

EHENA: T4 (1972—), B, WmlA, WNERKFRINHAL, AEAFIF, T2HRFT @A SMY LA QKT



20 fu %% T &

2017 4 4 A

PR ity 5 i, (NI b, R, AR SE S AR AT
NIRRT iR SRS . &R BRI, ARk e 3
FEIPEBYIT, (A5 R ah B 0 D REEL O AN b FE LA BE
RIE N Eo

HIE, SRFZPUHM, HL B SL TR
HIZES . BNSEE IR T2 5, e by
HE 3 MRLHERER (H“Hrk”, &Rl “fe
B ) R AR FOREOR I, A 5 — B B B R
i B8 B R 2 — BT, I R R SR
HEAIESE 2, A BRI R IS B AR A A2 AL
2016 AFRAMR 117, fERRE MR BB, R
B i = U B BRI A, B S
PREG, LRI S o MRS R T M4 e b
W AR WIERBVE B AR T IO R T 9
HAH B

2 HEMNARREmEENIIEER

21 ENEXRREAERERE

T Ge T rp A R 2 A e D7 3 R 2
TEWG KR i Z B, 25 BIFH LR i SO 58
DA T A L 2R R B A I K PR AR
o, PR AR B A DA T 4 7 X8 BE R b 9
HHARFEZENE L.

LR B2C AR A2 B e e e . B
TEAE T HAT B 25, A REN BN S0 FTIT SRR il Y
R M R, 2 T I E AR 5 AR I 2% 2R
i, ATRME S A R BT A R, AU
8 3o i S AR T ) TR 7 Y PR R A D T 3K 2k
REIHCHE. S8R AR i 5 SRR BT e A, B
2] DU 28 phy A 2 R A A S R B R A IR R B
WAL TEAE T (FOR I B B A B 2 0m, Wil LA
FTOTELE ), A AR B Z A AR N A Z —.

MR RT B2C, il i 3 A DI REE L
R e IR, WAL B i BB
TERLRT B2C HY, AL PR I 9 W SR Y &=
FAm BORIEE

22 HREFMRHAXRE

TESARNE, HPHE R RARATR, BIX ., B4
PR, AR A H AR 2 T B
J1, U m o EmpLR . mieg B2C #1, AfilE
FORHICHE AR R AT e R, AR DRI W e i
LRV W e -9 N S S B TR AU P S
b, HANTHER R & BRI dh i, Feke b
i H 2 HES T RIS SR A, ENTHRLAR /MY
PR R 2 45 R TR i 52 BRAEFRAT TR AT, R, 7EA
BRWARAY BR e, LR BN R A TE A T R

L EHSE SRR R %, AR RWs T,
B AT R 2 E
23 BEEFEREBNEMIXZE

LH, WEHANGAN NSRS Z 6] 5
HAMER EARREN . GRS v, % B ) 7]
T P A i i A5 e LS 507 LA ¥ 1 3 10
KA, HA BRI HOARRRE S 31
Frlr SRTERIRGR, ok Tl S S B AL B
SRR flhn, MOk 2 p I e TR 1
HERS AR5 e T 98 vl LU FHLE 9 — 4k
i, BRARMu, LT E 2 E R, Il
FeB S o5 R, o R mT LA i e R YT 2
R EEESL B RE . R, B ' B
&, M ETNNS Y, R ERNERNE,
WA e SR SRR R W S AT
2 5 A LSO B R L B A5 B 5 361 (DL
la), MR AR RS 9 Bie SR Sk
M EARSE (LI 1b), WA @A AL ; XIT
AL T B ek 20 e (LR 1c), T RESS

U PRS00 2 130 5 R
mroe |l
440
-

238, 4

K1 HoE S 5uUE st
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design
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Fig.2 Mineral water bottles of NongFu Spring
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Fig.3 The brand of "THREE SQUIRRELS" displayed in the e-commerce platform
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