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Product Packaging Design Method Based on Dynamic Structure in the Information Age

HU Guo
(Chongqging Normal University, Chongging 400047, China)

ABSTRACT: It aims to clear the principle of dynamic composition and nature as well as the concept, the dynamic form
of product packaging design method is applied to the production practice. Using the balanced method, the proportion
method, the sequence method and so on, the thorough research is carried on. Especially in the information age, the dy-
namic composition based on digital art design is a new form of expression. The research shows that the dynamic modeling
design and the reasonable way to obtain the visual effect are established through the information age. In order to grasp the
visual form of aesthetic value, the dynamic packaging design has the aesthetic value. It provides the product packaging

design method and theoretical basis for the production units or enterprises.

KEY WORDS: information age; dynamic composition; packaging design method

Ay PR — i B &, % — s A IS U 45 ol i
R ER AR S BIE S R A 2R o R R A 5 R
BT P RAEARMERER—E . O K74k
=4k L) KBl 25 Y 7S 18] BLHES R AL A TR R S5E B
&, JRIEZ A S TP A ALEAS R i ik
TS A5 B A AR AR AR BT B 1 2 75 4
Je i B 2R B HUEE ARSI S IE AR
AR =), R FRIBIE A

TERIREET | Bt il | st st ik
PR R BALRHUT , ZAR SR EME &, By
K JEAE 8 Y AR W BT R IA IR 3, e I A H
4 et 2 HAT Bl X B B R ——h IR A
BRI, SR

Wim B EE: 2017-02-11

1 FEEARKRTEHEERE X

HLAE 20 fih42 90 AFAUK, 6 [ B2 ot e i
TR K -2 A B S . BRI SEN
., LRGSR B TR S B RS A B, A R]
KB 1 R RO R RSB ShaS N T T
RS 2B U B, s Bl
JEAE 1 o

A H B B T S A S R A X 2R
BOT ARG R o 72454y, h TRHE#EL, A
E SRR H 855, AP ILE B 2 ma 5 ATy
RYE WS AR, H 2 R R A R A
Z, TR C AW e T ERITE, EA

fEEEN: AR (1983—), &, ERA, M+, TRIFEXFHIT, TEHTH @ AT LR,



26 fu %% T &

2017 4 4 A

PN Jeg BI04 AR S R AE L, B R Sh A HRE
e SIS
1.1 BEMEHEES AR

Sl A G B AR SRR AR S AE A R — 4 A 2 (]
R 41 i [6) 8 2 Ak T 7= AR T S AR AR B Bk g o B T TR T
TEEF P RMIL, 25 [ AE B[R] A2 46 o= A= 37 1 1
SR, AEFR R, ARG ROCEIEE A R —
1k B LRI A A B i H X, [RIEHBY 57
A S, W T A R A, PR AR R 2
T
1.2 EEAHRTHREITHUSENE

HEALEHRTT , s A BUR(E BT AL B Y 3
fit o {5 BT AL BESE T A s v AL . (R B EDE | R
AIALAE . Bl nT Ak DL B A BT S T . s
RT3 E . 2005 47, P )T R E BT
W, USRS THA A& (AT
D)o MEBHCIIEL, BT E ZANERT 2 A
TR RRAY T 1 55K, B E S R 0] 2 2
1535 o KA B ARV B T LA AL 15 Ir S B
FRAEAN, OB R A S A RS Y,
PR R R W BT 2 TR 1) 56 £ ) R — Fb
FEB

2 FmeEITHRHEESHRITE

21 MRMHBHIEARER

7 i AL BT R A L BE Bl A A B B R AL
EFESSRAECR, BlEhEk, A et AR
A AR B9 EAL o AR08 3 25 OT 2R AL 5 AL
SRS T R R 5K ST R ARE IR L

1) Maery 51 S I AR A, 2
HRFRIREERT N B2 W — R, RTF L 1
i Gi—. g, XFH . RRUE L ShEREE RN P T
MBS R B, 7= e — PP LSE 51 7, Beus—Fh A TERY |
XL XAREM 1S BIIA T FHE L 85, R
AN TR B— AR 137, B AT
MR, JERCE R R ERCR , WA 1.

2) MBI o 7 B A E B A — P L 2
FBL, Bl A AR E B9 P sl i — 26 i B
LU AL WU (R Ak IR 1 R s R BT
J1, BB A s AR BOHE R, WA 2.

3) ML e 7 ah AL BT R LRI X L
AL SR I 7 i R0 BT =2 IR A 0 — PR R A 22
Sk o S 2E S A — Pl ZU A AL eh it AT
o R A S S | AT TR =, il A —
T4k, Fib—MomUER N A

)

i 8

»
s

MOFF#|ON

S — PR Y 3
Pl e i)

PR BELT B

R SE P |

I ' AT T OCAS bR
N
o

o)

3 I R F AT /R =B Y
Fig.1 Dynamic coffee cup with color changing with
temperature
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Fig.2 Dynamic packaging design of popcorn concept with
temperature change
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Fig.4 Interactive packaging bags pre packaged with consume
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Fig.5 The packaging design of chewing gum
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Fig.6 Red wine packaging design
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Fig.7 Visual illusion packaging design of mobile phone shell
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