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Changes of Graphic and Image Language in Graphic Design under the New
Media Industry

CHEN Qiu-yi, YUAN Ping, WANG Chang-wen
(Chongqing University of Posts and Telecommunications, Chongging 400020, China)

ABSTRACT: It aims to study the changes of graphic and image language from traditional stationary state to dynamic
graphics in graphic design. By analyzing the image's change from stationary state to dynamic graphics, it discusses that the
change of the erais the trend of the graphic design development. It draws a conclusion the features of the use of dynamic
graphics in graphic design, by comparing the concept of dynamic graphics and studying dynamic logo, dynamic poster and
named APP. Under the circumstance of new media, the way of presenting image language in graphic design changes from

"stationary” to "movement" and the change marks that the traditional graphic design has gone into anew era.
KEY WORDS: new media; the Information Age; dynamic graphics
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