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Influence of Song Dynasty on Pair Coin Culturein Chinoiserie Series Packaging

TANG Tian
(Tianjin University of Technology, Tianjin 300384, China)

ABSTRACT: It aims to discuss that the "Pair Coin" of Song Dynasty influences on Chinoiserie series packaging. It ex-
tracts and purifies the Chinese traditional culture and elements from "Pair Coin", concludes the philosophy and ideology
to use in series packaging design. Chinoiserie series packaging can strengthen the awareness of brand and spread national
culture. Through the literature material method, comparative analysis method and comprehensive analysis method, it dis-
cusses the shape, culture, Chinese calligraphy and so on of "Pair Coin" of Song Dynasty. It also explores the relationship
and influence about "Pair Coin" and Chinoiserie series packaging design. The "Pair Coin" of Song Dynasty and thereof
traditional culture and philosophy ideology affect Chinoiserie series packaging design in many ways. Series packaging
design with Chinese characteristics should learn from Chinese elements, develop Chinese style, carry forward Chinese
culture, finally form the Chinoiserie series packaging with typical cultural characteristics. Chinoiserie series packaging
can help China brand to heighten brand recognition and market competitiveness.
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Fig.1 "Pair Coin" of Song Dynasty
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Fig.2 Chinoiserie series packaging of tea
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Fig.3 Multi material series packaging, Pu'er tea
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Fig.4 "Fang and yuan" Chinoiserie packaging

4 L5iE

AL HE K PRl 5 3R, ZR T
GESCA SR 248 T I A G SO R 31 XS
VNI ATE 3> a7 i S T T - E I A O NS ]
BEIR S A BB XS , B e T A 2 stk
B, IESEASCEU TR ARAR R £ SO [ KR
S AL RN B T B 0 AR AR X )
FORE SR A5k L EARTTIH I3 AT, BB LUR AR X
BRSO g 91 B v SCA A5 A e BEEL AR  BAC R [
ARSI AL BN, ST Z B A SE R, LA
X B A% GE SCAR RINE GEon R T B AR EXUR B
AL e i, SR A7 rp AR G e A s S S AR S
e, IFLLdE T, TEEEA SRR T, # T
BT, Borh il b E U e, AR AL A 7 i
ML, INTRTA B3 % b [ dh R A TE AL . B . AT

FULRUY . WA R EL G SR WS A, St E L
GEYTELUEAR, Tk AR, SORAKRMNEZSE, #Tis
M LGB NS CR TR Z B, PEK
R BT A BEHIEE ) [ C BRI XU, fieds T4
S o SR ST Y A e Y DR s B RN A
TH 5 Z A

EE RS

(1] % R RAE SR R AL BT i A
). & T HE, 2014, 35(7): 14—18.

Y E Jun. Advantage of Cartoon Image Applied in Series
Design of Brand Packaging[J]. Packaging Engineering,
2014, 35(7): 14—18.

[2]  ERWE. RIS BT R R T 1Y K a4
[J]. f12£ T #2, 2010, 31(8): 111—113.

QIAN Na. Trend of Development in Packaging Mar-
ket-serialized Packaging Design[J]. Packaging Engi-
neering, 2010, 31(8): 111—113.

[B8] HEAR. UREM S]], LInEkm, 2012
(1): 1—4.

WANG You-min. The Culture and Literature of
Coinsin the Northern Song Dynasty[J]. Jiangsu Nu-
mismatics, 2012(1): 1—4.

(4  F. PR GaABO T R AR BLT]. f T
2015, 36(10): 89—92.

JANG Li. The Reflection of Traditional Chinese
Characters in Packaging Design[J]. Packaging Engi-
neering, 2015, 36(10): 89—92.

[5] B JER XPER” I EARTII]. JFEEE AR
¢4, 2014, 34(6): 1—3.

ZHAO Xin. Studying on Matters of "Pair Coin" of the
Northern Song Dynasty[J]. Journal of Kaifeng
Lnstitute of Education, 2014, 34(6): 1—3.

(6] A IR ERE[]. LigEaEs, 2012(6): 41.
Y E Jing-jing. On Modern Series Packaging[J]. Shang-
hai Packaging, 2012(6): 41.

[7] &2, REE, R s SO 7 TE RUB a5 1T
FR R SE B[, % TR, 2016, 37(18): 62—66.
GAO Li, WU Ting-ting, CHEN Yan-li. Heritage and
Demonstrate of Regional Culture in Xifeng Liquor's
Packaging Design[J]. Packaging Engineering, 2016, 37

(18): 62—66.
[8]  MaE. TR E AL BT AT SE[T]. A, 2013(1):
116—118.

LIN Qiang. Research on the Guangdong Jade Culture
Industry Innovation[J]. Zhuangshi, 2013(1): 116—118.
(9] fars. ievp EAE G RO AR B s b g R ).
f3E T2, 2016, 37(14): 185—188.
HE Rong. On the Application of Traditional Chinese
Graphics in Modern Graphic Design[J]. Packaging En-
gineering, 2016, 37(14): 185—188.
[10] T, BACE BT PR g SR [T AR
%2, 2015(6): 102—104.
WANG Feng. Modern Packaging Design in the Appli-
cation of Traditional Culture[J]. Art Observation, 2015
(6): 102—104.



