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Surpassing I mitation to Reality in Interface Design

XIA Min-yan
(Shanghai Dianji University, Shanghai 200240, China)

ABSTRACT: It aims to study the application and limitation of the imitating reality design methods in interface design,
and to study how to avoid its shortage. Through analyzing the psychological theory behind this method, it puts forward
that the imitation methods from several aspects, such as image, sound, touching, function, motion, and procedure, and
supposes to innovate moderately according the interface. The imitating design method can give the designers some design
sources, and the moderate-innovative imitating design can relieve the cognitive load of the users, help them to recognize
the interface quickly and also give them positive impression.
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