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Total Function Design of the Folk-Custom Tourist Souvenirs

QIAO Xian-ling, ZHENG Ting-ting
(Shaanxi University of Science and Technology, Xi'an 710021, China)

ABSTRACT: It aims to study the development design methods of folk-custom souvenirs. Based on the functional analysis
theory of product, it analyzes the folk culture tourism souvenirs on symbol function, appearance function and practical
function, from the perspective of the function of the souvenir, and establishes a multi-dimensional Euclidean space to
study the folk-custom souvenirs in the form of quantitative analysis. It provides the effective data support as well as the
basis and evaluation index of tourism souvenir development to the designer. Development of the folk-custom tourist sou-
venirs need to emphasize the matching relationship between each function. Using functional space can quantitative ana-
lyze each function characteristics. It helps the designers to develop the best functional matching total function folk-custom
souvenirs.
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Tab.1 Folk-custom souvenirs classification
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Fig.2 Three kinds of relative function space
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Fig.5 "Silk road" souvenir comb
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