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Application of Regional Culture Elementsin Modern Logo Design

YE Jun-dong
(Aba Teachers University, Wenchuan 623002, China)

ABSTRACT: It aims to discuss the application of regional cultural elementsin logo design. It carries on the form of logo
design and the typical application of regional culture elements in the logo design. The traditional concept factors used in
logo design is not much. To do a good job in logo design, the use of regional culture element is still worth studying,

modern logo design need to think seriously about the application of regional culture element.
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Fig.4 Anhui tourism logo
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Fig.7 Soochow university's 110 anniversary logo design
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