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Creative Integration of the Pear| River Delta Anime Game Design and Traditional
Industry under the Background of the Internet

TANG Xiao-ying, ZHANG Chun
(Guangdong University of Technology, Guangzhou 510090, China)

ABSTRACT: It aims o investigate the pearl river delta anime game design in the application of the transformation of tra-
ditional industries and development. It analyzes the anime game design under the background of Internet development
characteristics and advantages. On this basis, combined with the transformation of traditional industry demand, it explores
the pearl river delta anime game design creative fusion method with the traditional industry. Anime game design for tra-
ditional industry transformation provides a new train of thought, using the content innovation, development mode innova-

tion, network convergence, to solve the problem of the pearl river deltatraditional industry transformation.
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Fig.1 Animation game industry structure change
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Fig.2 Anime games channel transmission classification
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Tab.1 The pearl river delta region independent animation game design
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Fig.3 "Wu Huang Wan Shui" product interface
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Fig.4 "Zhen Shuo" product interface
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Fig.5 Millet brand building analysis
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