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Application of Graphic Semanticsin Graphic Design

WANG Zi-wen, YIN Hong
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ABSTRACT: It aims to explore the application strategy and points of attention in graphic design. Based on the basic
concepts of graph semantics, the practical application of graphics semantic is demonstrated from three aspects of poster
design, advertising design and packaging design in graphic design. Combined with the development trend of the times, the
considerations of graphics semantic are interpreted in graphic design. It has important graphic semantic explanation and
atmosphere effect in graphic design, as long as the application of the appropriate and flexible, which will be able to pro-

vide more inspiration for modern graphic design.
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Fig.1 Orange juice advertisement
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Fig.3 Moonlit night
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