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Application of Creative Graphicsin the Modern Graphic Design

HE Wan-li, XIONG Ying
(Hebei Normal University for Nationalities, Chengde 067000, China)

ABSTRACT: It aims to explore the application of creative graphics in the modern graphic design. Starting from the basic
forms of creative graphics, combined with creative graphics to express the theme, with additional features and the princi-
ples of maintaining the leading creative use, in the packaging design, advertising design, cover design, poster design, four
kinds of practical application in the field of graphic design has carried on the detailed theory with examples. Apply crea-
tive graphics to graphic design has very important practical significance, not only can enhance the expressing effect of

graphic design work, also can effectively promote value-added, bring creative graphics larger development space.
KEY WORDS: Creative graphics; graphic design; visual language
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