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Multivariate Design of Cartoon I mage Derivatives

ZHAO Jing-jing
(Linyi University, Linyi 276000, China)

ABSTRACT: It aims to study the diversified design approach of cartoon image derivatives. Based on design aesthetics,
communication and brand management, combined with animation design and industrial design theory methods, it con-
ducts a comprehensive, systematic analysis for multivariate design of cartoon image derivatives from reproduction and
improvement, decorative applied chemistry, serialization etc. The multivariate design of cartoon image derivatives ac-
cording to different consumer environment and cultural background can not only provide a new direction for innovative

animation industry, but also enhance the usefulness of the animation, in favor of greater economic and social value.
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