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User Tribe Classification Method Based on User Self-Expression
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ABSTRACT: From a case study of Lining brand design research, it presents a user tribe classification method and prac-
tice based on user self-expression. Researchers step into every user's daily life and gather a large amount of user's opi-
nions and information of his personal belongings, life experiences and auto gnosis. It provides an analysis model with two
dimensions of "Self-oriented/Social-involvement" and "Ideal-motivated/Task-based". It is concluded that young people in
the second and third-tier cities could be classified into four major categories, a total of ten users segmentation types. The

method based on user self-expression that gives the initiativeto user is extremely efficient in the user tribe classification
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research.
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Fig.1 User classification dimensions

3 HREIXHE

ARSI 5T X G o v G 5 3 L = ARk
17 ~ 22 B HDAEREHR, X—HERR R ZHGE D40 A
TE R R AR OR AR, NI ARt sR .
U4 A1 G R R T B e P S RS T R O H AR
R ARBETE H9 3 A Yr Bt AT, BIRAEA R P =206 )

O Be LA R REAC /M R e (P=19) MITRATS
W BL. Ho, RAVFRE BUEHI M AKX T ik E
ZLHY N BT B o

WIFE A 20— B0 20 S W 28 JRIAIT , 3 23 BF 5 A LA
J7 W ALAE WA T PR BIE | WIS P B I 2% a5 ] 45 o R
2R R 1 RO BT AE TP | B U X A LAY
A ORI A, Gl I S, R el
ARUR T 206 173 o BB S04, A4l TR T
F SRR A B0 L TH 247 0 Jeam s iR R Dy A 45
o TEXLEHTE A FEA b, BT T2 B Bea AR
Al fefamv/NF, BR TR P AR AR A 2] 7
AR | e G iF S5 HEA TR AR ITIE A, Bt T —
Seib P AT AFRRIBRALH , iR S A QAT &
Pio IHBA RN A . R A AES I /N
40 P, GRS T 19 AN P, MR
RATTRE T FAREAS o [ I K A /N2 i 2 R
P73, VERRAVIRE TP 20 53R i %Ok,

TERATI R B, BFFEN B2 5 521053 BEA T — X —
AR, FFREA RS2 53 B AEE PE rER, 5



126 fu %% T &

2017 5 H

FUHTIRA M SR S B8 eVl R, 1%
MR E B 5 AT TSR St . 7RSS — D3RI AL,
WFFEN R BE P iy, A PR E 1 B R
KM P 2 MR A T PR o e AR, A
ARG, BEL BCOR. AR T ERE, RETEN
B ER 249 B XA, T8 N B0 P B % 1 ] i

TRl R PR 5 AR ORI P JER
HEEZNPM, 19 ZHP#ERT ACEZ1Y)
ain, FEPRA T W IS B BETE SO AT R
VERNT — A5 BT ZE M 5 = A IR R
gy SO, P ERSUA A C . P ARE
BHE RN 1.

®1 RPERRZNERRT

Tab.1 The user's self-expression information
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Fig.2 Belongings classification model
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Fig.3 Ten user tribes
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Tab.2 The description of young people group in second and third tier cities
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