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An Overview of the Design and Social Innovation Development in the United States

GUO Yin-man, JI Tie
(Hunan University, Changsha 410082, China)

ABSTRACT: Viathe review of the general situation of the design and social innovation in America, it helps to under-
stand mainstream thinking and state quo. It analyzes the origin, evolution and typical theories, and uses case studies to
explain the practice and main body in various directions, summarizes the characteristics of social innovation in the United
State. As a principle, design runs throughout the social innovation process in the US. Combined with business and public
management, it has become a comprehensive discipline, which has a high degree of social awareness. Under the strong
influence of leadership and citizenship, alarge number of individuals and organizations endeavor to solve social problems
independently, as well as cooperatively, in the areas of disadvantaged groups, adolescents and education, employment and
economy, and civil participation, collectively creating public value as awhole.
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