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Expression of Real-time Information in M odern Packaging Innovation Design

WANG An-xia, LI Rui, ZHANG Qian-hui
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims to explore the expression and application of real-time information in modern packaging creative
design. Based on the definition of "real-time information" and its significance, it analyzes the manifestation of real-time
information in modern packaging design. The research would be made from the senses, behavior, situations and other as-
pects of real-time information in the packaging design of expression in terms of the emotional needs of consumers. In the
modern packaging innovation design, the real-time information starts from the emotional needs of the consumers, making
the packaging become the link of the consumer's emotional communication and then through the consumers' senses, be-

havior, and experience so as to transmit and feedback the real-time information.
KEY WORDS: Real-time information; modern packaging innovation design; expression
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