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Inheritance of Folk Art Emotion Genein Packaging Design

LI Li
(Changsha University of Science and Technology, Changsha 410114, China)

ABSTRACT: It a@imsto summarize the emotional gene of Chinese folk art, discover Chinese folk art emotion design rule,
analyzes the construction method and application principles of Chinese folk art emotion gene in the packaging design, and
try to innovate the packaging design methods. Starting from the spiritual pursuit of Chinese folk art, it extracts the im-
portant and critical analysis of emotional factors to classify. Based on the relationship between the traditional emotional
factors and modern packaging design, it explores Chinese folk art emotion gene into the methods and strategies of modern
packaging design. Chinese folk art emotion gene is integrated into modern packaging design system, to innovate packag-
ing design method and promote personalized packaging design and differentiation. Through the application research of
Chinese folk art emotion gene in packaging design, the link points between the emotion of folk art and the emotional ap-
peal of modern people, as well as the emotional expression and path in modern packaging design.
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