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Evolution of Design Innovation Driven by the Big-Data Thinking
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ABSTRACT: It aims to discuss a series of revolutionary changes in the design of innovative thinking in the context of the
new era. From three aspects of big-data thinking, it elaborates the profound influences of quantitative thinking on design
innovation, analyzes the role of correlative thinking in design innovation, and proposes the integrated innovation strategy
based on efficiency thinking. Quantitative thinking has actively promoted the inevitable evolution of the design of "scien-
tific attributes”, and the rise of data science has made design innovation more promising in scientific development and
become a tool for promoting social improvement. Based on relevant thinking, big data forecasting has gradually become
the source of new inventions and services in the process of design innovation, thus promoting the outbreak of a new round
of disruptive innovation. Naturally the integrated innovations, which are applied at technology supply-chain, brand
eco-chain and user experience chain, shall be a power weapon for corporations to conduct highly efficient innovation
work in a global market.
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