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Strategy of Government I mage Design Based on Cartoon Symbol

NIU Min, ZHOU Feng
(Hubei University of Technology, Wuhan 430068, China)

ABSTRACT: It aims to explore the construction, function and strategy of cartoon symbols on national image and gov-
ernment image. It explores the cultural characteristics of new media graphics, compares and analyzes the way how United
States and Japan and other exporting countries figure out the core values, to create a wide range of cultural identity and
shape a good national image through cartoon symbols. In the era of new media ,which take reading pictures as the main
reading method, we may study the image construction function of cartoon symbols, and it will promote the image con-
struction of Chinese government, build a harmonious and people friendly government culture , and promote government
to communicate with the public.
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Fig.1 A symbol of the United States:Captain America
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Fig.3 Warnings by Mr. desperate and "Little birth" propaganda

2 KEMAHBIFMERLEEIR

BURNIE G0 A SE T B B B RAF Y BUR
2 LI YSY/N EPANRER:S A4/ E G Y S N1
ARSI, LA IE SRAMRIRE,

Bl A R A G B A T L AT
PR S5 S A TR LB R AL, TERW k-
XL B BB R SR TR EOR, R THE 4 | B
AREIR, EBCHTRIIR 558 . BHOGHY AN

Xt 55 B AN fiph e B A ML T BOOS MLA T 7, B
TIEAGE, #HIER, o, HEREHEEX BXAE
SRS AL &, SO BB R A AR
ERCE AL S, OB IR -5 AR IAE |
A NERTVBUG e R 2 ke . SHBFT S HA EMW .
YL EIRSERE, & H T BUNRIE R B

FAKRLEK, BEEHBAA R I8 &, PISCHEL, 28
B RS RGONR BT, il AR shiE
FHSSFTRR R TI B30 LR, ERTPARUIER |
W RARTAE | 3 5R AL 55 RERLSE T TR TT]E.

SR, B BUFHLC G S8 TS T R ELSS T
VERILTS 0182 | T )7 BURF AR SE TARE I B R sk =
G5, ERREWRZBLT A LRRIBL, Y—4%&
NN NARBIE T A TS, TP R EE.

1) shZ BUEMRIGI S KBS IEHER AR
ARZR, RREABIXIY . R FIRAE .



H3/HE 12

RAE . SET SRR S M BUNIE R BT R 213

2) k= LWL, AEIE, EREREAN
T, XA G| S A

3) BRZ M7 SCALIRIE . S5 ST, ok
T AR AR LR E JE 2R, S Y AR e
7 LS5 AR 4

fldn, rmg . RSk A T S R (I
Kl 4) Mg (IR 5). JEATER KR,
HEDE RS, RaCZeRl, PUsEeh s I A 5| s .

K4 BUE SRR = e BT
Fig.4 Lack of visual design

3 HREGERKEAERIEITEEEE

BRI, KA ST 3 BA#E R 1L . H.5)
Ph o B . XYV DR AERTRIE . BT BRI
LGS, WARES R 2, Jr i JT
JiCE S R A P S 18 A S AT UM S KR
G, AP IE LRI M4 BEER (4
TR, @A &Y. WESIER ).

BT RTINS, 36 E BUFYIE G2 1 )i
HIELLT 3 4R
3.1 HEZEBK

AR S R BT BUE , K55 N BE 4 5)
A, A BUN AT ZINRIE S, 345 RARE
AReEE . AR, ST, A5 AR shige
it W ShIEIE S Ay XA TT R N BT HLRA
ET, BRSSOl MBS MU AR IE T | bR
@, BN ERAE . S R FR R
R B, S,

FYBOCAE RS TATBORAR AT BUNME A7 BORT A
FTBGERE ST, 2014 4 4, —RINBUE B
m A S, (=) (WU 5), () R
BRI AT 2 ) S B FRAEAR WA A4 ) S5l & 5
FIETEHIM . AR BN R, ~irF 2
P R TOOR AR | 52 T 5 N g PRV IR LR AN
O, RPRLEF DO B EERINOER | &Y 5 1E

UM T TN/ YD 72 S S P el 3 e s 3 I
{EW R SEORE T, & QSRS B | B
HUERIY L ORI 3l ] )53 ) 8 S 1

TEEMET LT
K5 (+H=HZiH)
Fig.5 "13th Five-Year song"

XA E SO BT R SCRE” T LA
SCACARAE B, e AR XU | 175 44 1 55 ) A2 £ i
e, “FAANIEG s ARNE . A RUITER
ARAFIR A ZI . re B AR RTE 42,
B HE S AR A 5 A R R B SO
REREUSE N BRI R 2% R R, ARl A
Yegrhy 1y BUs S0k

[y, PLZL@scie s, RIS HLRER,
ISR NSO, 2o E AL . R T L
(AL, HEAREMARIL . e ERE R A L0 6 SCABRG b
3.2 EfEEHL

B ARUE B BRIk BN, BUN AR IE
B A A D], 3 AR AT ARG [ B 5 L, R
AAETEN BUR TAE 7 AR, 4 (4505 AL
WA 2) CHLE 6) SECE @, it BEWES
Mt 2 AR e TR 40 N IRAGE R AR
P, T RRIZIAS MBI | B G 1R LA
BLA B ER, WARREL, 28 TR, AdE,

HREMAE—T

Fraiis THEWS

R AJEHEL
i
EE{EAT.

THEREEE

H&RESNS

K6 (O ATEJLET AT 4 )
Fig.6 "What does the leader do in Beidaihe"
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