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Folk Cultural Elementsin Modern Graphic Design

CHEN Shao-hua
( Sichuan Normal University, Chengdu 610100, China)

ABSTRACT: It aims to explore the innovative application of folk culture in graphic design. Based on the connotation of
the folk culture, it separately summarizes the commercial, cultural and aesthetic values of symbols and elements of folk
culture in graphic design. And then with the combination of different cases, it analyzes the application of the folk culture
elements in the new logo design, poster design, advertising design, and web design. Finally, it concludes that the creative
application of folk culture elements in the modern graphic design can better reflect the design ideas and arouse people's
strong resonance.
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Fig.2 "Fishing Festival" emblem
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Fig.3 "Peaceful Olympics'
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Fig.4 "The empire of silver"
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Fig.5 "A handful of wild jujube”
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Fig.6 "Yang liuging web page"
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Fig.7 "Feature" page
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Fig.8 "Honghualang wine" packing design
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Fig.9 "Yanghe dagu wine" packing design
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Fig.10 "Bandaojin wine" packing design
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