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Design Features and Application of Dynamic L ogo

LIANG Wei
(Ningbo Dahongying University, Ningbo 315175, China)

ABSTRACT: It aims to explore the main features and application methods of dynamic logo design. Based on the dynamic
sign design variability, interaction, extension characteristics, it analyzes its value, and from the graphics, color, sound
three aspects of dynamic logo design and the specific application of the. Dynamic logo design is the inevitable trend of the
future design development, has a strong advantage, but there are also some limitations and shortcomings in the actual de-
sign process should give full consideration to the actual needs and aesthetic needs of the masses, so that the dynamic logo
design in the right direction and long-term development.
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Fig.1 Turner Duckworth logo
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