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TRIZ in Tourism Souvenirs Design

SUN Dong-yang
(Zhongyuan University of Technology, Zhengzhou 450007, China)

ABSTRACT: On the basis of TRIZ theory, it aims to solve the related problems in innovative design of souvenirs and put
forward some creative designs. Taking tourism souvenirs design as the research subject, it describes the existing problems,
and applies the theory of TRIZ to determine the technical parameters. Combined with the specific domains in which the
problem appears, it searches for some practical innovative principles with the aid of the contradiction matrix, summarizes
the corresponding design elements of the existing problems in tourism souvenirs and the related creative principles. TRIZ
theory is feasible for cultural and creative products to carry out innovative design. Application of TRIZ theory help look

for the new way for the design of product development and improve efficiency in creative design.
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Tab.3 Innovation original understanding 2 according to
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contradiction matrix
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Tab.6 Problems and innovative principles available
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Fig.4 Aromatherapy ware design
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