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ABSTRACT: All the way to "area" of the national development strategy leads to inherit and carry forward traditional
Chinese excellent culture, set up cultural confidence, the revitalization of traditional China's process, to inheritance and
development with innovative design, make the traditional craft new widely used in modern life, meet the needs of the
people's consumption upgrading. With the opportunities and challenges facing the Chinese traditional process as the
foundation, in accordance with the national policy, the traditional process design under the new era of innovation and
promotion method is summarized and analyzed, the method and power for the development of traditional crafts are put
forward. Through the study of the innovation design and promotion of traditional craft, the introduction of the internet
under the thinking for the innovative design of new methods and new ideas is put forward, the brand visual design and
Internet promotion way will be introduced to the traditional process of public view, which is advantageous to the local
characteristics, traditional ethnic and cultural diversity development, economic development in the new way of thinking is
helpful to the traditional process industry.
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Fig.1 Ansai folk painting innovation experiment
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Fig.2 "Shehuo brand packaging design"
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