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Japanese Naturalistic Design Thought and Its Contemporary Enlightenment
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ABSTRACT: It discusses the design ideas of Japanese naturalism and its enlightenment to the contemporary design. In
the context of history and reality, from the following three aspects launches "to everything there is a design of Japan's na-
tional spirit of the natural awe," with a "Japanese national aesthetic in advocating natural Zen interest,” real "Japanese
naturalistic design of the quasi, style and attitude are studied. It argues that nowadays human beings caught in the crisis of
civilization and social alienation among, yielding Japanese Naturalism design advocates the subject of natural object, ad-
vocates self-control design desire and impulse, with the significance of the level of design ethics, and the thought and the

practice of in the future development of design with advanced and a priori.
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