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Thinking of Information Flow Advertising Design Communication
Strategy in Social Media Era

REN Yun-mei, ZHOU Mei-ting
(Tianjin Normal University, Tianjin 300387, China)

ABSTRACT: It aims to put forward the strategy of information flow advertising design in the era of social media. Fea-
tures on the current advertising information flow are analyzed, including the extension of advertising creativity and per-
formance space, accurate delivery of establishing effective reach mechanism, establishing human emotional connection,
more than the threshold order and high efficiency. It proposes the relative strategy such as information interaction, quality,

grasping the hot topic, custom design and regulatory standards of social platforms.
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