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Approaches of Emotional Design of GUI in view of the Spring Festival Elements of Ali
Special Purchase for New Year

ZHU Yue
(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: Based on emotional design, it makes researches on the design features and expressing approaches of GUI
interface which utilizes the elements of Spring Festival. Taking design psychology as the theoretical framework and ana-
lyzing Ali Special Purchases for New Year Festival APP, it puts forward three levels of realizing GUI emotional design
which are instinct level of visual design, behavior level of interactive experience and reflection level of arousing memory.
It takes Spring Festival elements as measures to realize emotional design, which aims to improve the interface operation
experience of users. According to different elements of traditional festivals and costumes, different interface products of
phone APP possessing experience elements would be promoted.
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Fig.6 Designer model, interface image and user mode
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