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Reproduction of Li Bai'sWine Poetry Culturein the Design of Alcoholic Products

FU Sha-sha
(Mianyang Teachers College, Mianyang 621000, China)

ABSTRACT: Inspired by the cultural industry, it studiess how to examine Li Bai's wine poetry culture from the perspec-
tive of interdisciplinary, and use it into cultural creative design. With the help of the cross research methods of cultural
and creative design, it extracts the cultural and creative design point of Li Bai's wine poetry culture. By the influence of
cultural industries, it extracts Li Bai's wine poetry culture from many angles in the new era, including poetry culture, wine
culture, elegant culture, aesthetics culture so on, realizes recreation of these cultures in the liquor products design, at the
same time, proposes recreation of imagery and artistic conception of Li Bai's wine poetry culture in the liquor products

design.
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Fig.1 Taibai liquor 30 years of wine series design
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Fig.3 Design of Taibai teatable design
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Fig.5 Design of Li Baiyan wine of "Jiang jinjiu" bottle
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