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New Chinese Style Furniture Design Based on User Experience

WAN Qian, YOU Xi, SONG Sha-sha
(Beijing Forestry University, Beijing 100083, China)

ABSTRACT: It aims to explore the innovative design process of the new Chinese style furniture from the aspect of user
experience. Based on the theory of hierarchy of needs, it analyzes the superiorities of the user experience in the design of
product innovation. Combining with the background of the new Chinese style furniture, it analyzed the importance of de-
sign innovation and the process of user experience design from the aspect of the sensory user experience, the interactive
user experience and the emotion user experience. The innovational design of the new Chinese style furniture should con-
sider traditional Chinese culture and meet the demand of modern people specific life and psychological needs. We should
fit the change of consumer demands by continuing innovation from the aspect of sensory, interaction, emotion and so on,

making the "human centered design" come true.

KEY WORDS: user experience; new Chinese style; furniture design; innovative design

BEE NTA TS ACE AW &, B R R BT 7ER 2
TH P A T D RE A RIS nss g 7 5t X 1 9 felt
FHARES B A o TP ORI A4t I T LU
L BB, BEAE MR A ZERE 250 - (9
ok, DTSy M A T o DT P AR BB A
Xt ML BT AR | R SRR BT R U B A T BT
58, AHP AR BT ARE SO TR T5 1E

1 HPXAREFENE =R
e R AR SO — B A A K BT R

Wi B EI. 2017-04-17

JE&, BEMIE R T A iR HIC . E A g A
K JE A B A Gt rh AR B A B0 A AL I R A
ARG, TR AR GE SR SE R A IR AR P 6, R R
AR AE P EA L ZA TG b, pAK A2 00
JEE IS 17 538 T IR S XA O A B o il v [ AU BeAT
e o 1 LR 55 S AR AT, AR T ATk e
4

i 2K Z 2 LR 4 R AT 5 Sk, BRI
55 1 B Ak o B U5 B A B BLUER ™ R, d A
At B4y XA A7 T A 99 DX ), 7 P B L8 v ] SO (0 )

EETHH: LRTHFTERAHAFAREMA AR R EZRAD (2015); B R EEH LT RBA MR T LA ML SR

B HEH KERTE” (2016Y FDO600905 )
EE®mN: 7+ (1990—), 3,

HAA, LFHRLRFH LA, T2HRFT @A R LKL,

BRAEE: RFF (1980—), %, i+, A FTHLRKFRT, TEHEFTOARELEAERE, REHZH,



538K 141

i AT R b R EA R g 107

(IR R ) N R AV X A RS B IR A 4 1
HARF B ML 50 5 BARES 4, 555 o = XU 1
AR, b XFZ B EAT U5 T AR
TRAE 2016 4K A K E R 2R AE  Ping” Bt XU
K1, FIfii2s. EMMEIHES, @S TR AT
FF MR AER, YRR ARSI, Rk
HE Y A ARG O SR S e R B
Al DA RGN 05, E AR A A
AR W74 Tt 2 A s =R B — Kl B

n

[g 1 llpingnjﬁm
Fig.1 The "Ping" screen
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Fig.2 The relationship between Maslow's hierarchy of needs
and users' needs of products
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Fig.3 The hierarchical model of the user experience
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Fig.4 "The Big World" carbon fiber chair
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Fig.5 The "Huizhou" T cocktail cabinet
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