F38E FH1aM
20174 7 H

(O N
PACKAGING ENGINEERING 131

FeEi R ERITHEISNEHBBHR

BA=xR%R
(R fE2#Be, 2848 617000 )

HWE. B¢ ZRESTHEARORXINEIHTH AR, T BLALEH. AREBIH. LB E L
BB EMEF ETFLFEE T EMNEANAY = 5 875 B AR O a2 4l LA 2384,
i TFHTHA—FTHELFRET %, PTREBROGKZITEARABAFFE, BESR ‘W
FRW A E, AMETF AR RS B,

KEER: SRR, ARXt; ZHEH

hESHES: TB472  CEkFRIRFAG: A XEHE: 1001-3563(2017)14-0131-04

Active Marketing Ideas of Product Modeling and Packaging Design

ZHOU Jia-le
(Panzhihua University, Panzhihua 617000, China)

ABSTRACT: It aims to mine the active marketing function of product modeling and packaging design. First develop and
then research, first locate and then form, first shape selling point and then shape the presentation, to make the product
shape and packaging design from passive promotion into active marketing. Active marketing is a marketing concept and
operating method, product modeling and packaging design should use it as a target and orientation, around the "purchase

reason” for creative products, in order to develop marketable products and brand.
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Fig.1 Keke throat sugar packaging
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Fig.2 M & G fun pen modeling
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Fig.3 M & G fun compasses modeling
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Fig.4 M & G toy Cutting pen
appliance modeling
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Fig.6 M&G exam pen packaging
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