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Construction of Consumer's Honesty Emotion Experience in Packaging Design
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ABSTRACT: In view of today's strong demand for the integrity in society life, solutions are proposed with the consider-
ation of consumer loyalty emotional experience. Based on the image of integrity and emotional experience model, the
construction of the text in the packaging design is applied to achieve the goal of consumer loyalty emotional experience.
By establishing the relationship between the emotional experience of integrity and the factors of packaging design, it
clarifies the interrelationships among thematic orientation, the text of the title, the text and the honesty as well as the
emotion. A smooth flow of knowledge and process is achieved by combining the mutual support and supplement of the
elements of the text information, and the packaging design methods is ultimately proposed with the consideration of con-
sumer perception of the image of integrity and emotional experience.
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