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Color Preference of Female College Students Dress Based on Eye Tracking Experiment

YAN Yu-xiu, GAO Zhi-ying
(Zhejiang Sci-Tech University, Hangzhou 310018, China)

ABSTRACT: The dress color preference of female college students with different blood types, personalities and majors
are analyzed to provide clothing enterprises with some valuable information on the dress designing, developing and mar-
keting. The fixation point number, beginning time, first fixation time, fixation duration, scanning frequency of the various
areas of the dress are recorded by eye-tracking apparatus and analyzed with the SPSS by the means of approximate matrix.
The experimental results shows that different subjects with different blood types and different personality have different
preference for color, and there is no significant difference in color preference between different subjects. The study draws
the theoretical basis and method which are beneficial to the development of dress and color marketing. It can also enrich

the way of clothing marketing.
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Fig.1 Hot spots analysis based on color preference of subjects
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Fig.2 Character classification of subjects
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Tab.2 Approximate matrix about the influence of different
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Fig.3 Preference of subjects with different blood groupsin
color system
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