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Analysison the Application of Illustration in the Bever age Packaging Design

HU Xiao-fang
(Zhengzhou Chenggong University of Finance and Economics, Zhengzhou 451200, China)

ABSTRACT: It aims to analyze the application of illustration in the beverage packaging design, its functionality, aes-
thetic character, cultural and economic nature, and broaden visual forms for beverage packaging design. By analyzing its
application status and values for beverage packaging with complex representations-images, episodes, graffiti and decora-
tions, it clarifies the importance of illustration in beverage packaging design. Modern CG and freehand illustrations can be
helpful to enrich the visual form for beverage packaging, upgrade commodity’s culture connotation and aesthetic demand,

increase commodity’s added value, and promote commodity’s sales. Moreover, the feasibility and necessity for applying

illustrations in beverage packaging design will be demonstrated in this paper.
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Fig.1 Series packaging illustration design for NongFu Spring "glass bottle high-end water"
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Fig.2 Series packaging illustration design for NongFu Spring
"water for students"
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Fig.3 Series packaging illustration design for NongFu Spring
"tean"

3.4 iR

et P A 2 5 PRI LA R MR AR O 3, 4
A DA SO R AR A O, T LIJESE, H
SR IR I TR ) R M B SRR, R — PR IR R T
LN AERRIT .

AR IR AR T B i R 8 A 2R i DL 4,
JEe ML 4 4 i 2 SCAE PR AR E AR AT — 5



228 fu %% T &

2017 7 H

N T TR E N B H AR Z B0 b i R AL, &
FRARAF128 I (9 4l AN B A T 2800, T2
i P E BT AR R SOR < e s L SRANEAT . 209%
FERAPURH 2 (9 D S0 S AT R AR, A b [0 ik
177 A S AR g HE O < e e ) P A s
FEFACH), FTLCRA TRMIIIER ; SRFTEZR LI
SR AE LA WA 8 75| 90 5 Rl i A 2 DAy F o, SR B <]
DA RIHR R <22 LADTI 15 45, 2RI
OB EANF, JRaR Il BRI, Bk 17—
DCZL A B Eh R A A I A B2 i TE H AR IS
IR RS, IE 28 SRR IE MR, S ey
EREZIY AR . WU . SRAAE . £0 SRl <F
PPRAT T o [ 2 e SO AR S0 025 T A AL, 4 1 11
2075 A 2 220 T B I T R AT R T
P ARATH SERIMT N . A AT AR . A 14 3 1
A A ORGHE 2 BRI, A3 1 14 w5 7 o ) iR
SETH it B0 HE SR AN SCAR AN AL

B4 R IR AR TT B R84 58 4 o 7

Fig.4 Series packaging illustration design for NongFu Spring
"foliage from the east"
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