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Packaging Design of L ocal Products Based on Emotional Experience

FENG Hua', TAN Cheng-bing?
(1.Xi'an Siyuan University, Xi‘an 710038, China; 2 Xi'an Jiaotong University, Xi‘an 710049, China)

ABSTRACT: It aims to research the application of emotional design of local products. Through analyzing the importance
of emotional experience in the packaging design, it points out the necessity of local products packaging design research
based on emotional experience, and it researches the methods of emotional experience ideas in the packaging design from
the instinctive layer, behavior layer, and reflection layer. Local product packaging design based on emotional experience
will not only adapts to the needs of new consumption concept, but also promote connotation and taste of local products

packaging. And it will promote sales of local products and promote the development of local economy.
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Fig.1 Huaiyang Clay Sculpture Dogs packaging
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Fig.2 Xiangxi Miao chili sauce packaging
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Fig.3 Rice packaging
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