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Innovative Design of Beijing Time-honored Brand Image in the Thinking of Internet+

CHEN Xiao-huan
(Beijing Technology and Business University, Beijing 100048, China)

ABSTRACT: According to the Renaissance and construction of old brand image in Beijing, it explores the design inno-
vative thinking and strategy of old and famous enterprises in the thinking of Internet+. Through the design thinking of
using Internet+, subversion of the traditional brand image design methods can attract more young consumer groups, and
propose that we should make full use of the characteristics of the new media to change the design means, the design will
continue to introduce new ways. The development of old and famous enterprises in Beijing must be closely linked with

the city image formation, and the regional advantages can be better devel oped.
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