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ABSTRACT: Based on the user roles research way, the user is profiled, new ideas are provided for product design meth-
ods. Through analysis through investigation and research, based on the analysis of the definition of user roles, it intro-
duces the user role how to select the fission, and it is concluded that the user, as user portrait as the medium, to find the
user role and relationship of product design method. It summarizes the design methods based on the user roles.
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Fig.2 User change
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Fig.3 Summary of user portraits
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